NPUNOXEHUE A
®OH/[, OLLEHOYHbIX MATEPUANOB ONA NPOMEXYTOYHOW ATTECTALIUM
No ANCUUNNUHE «UHOCTPaHHDIN A3bIK»

1. Ilepeuensv ouenounvix cpeocme 01 KOMREMeEeHYUIl, OPpMUPYEMBIX 8 Pe3yibmame 0C60eHU
OUCUUNIUHDL

. Cmoco6
Koa koHTpO/IMpyemMoii KOMIIeTEeHIIUN OueHo4HOeE CpecTBO
OIleHUBAHHS
VYK-4: CriocobeH ocymecTBIsITh 1€T0BYIO
. 8 N Kommiekr
KOMMYHHKAITUIO B YCTHOM U MUCEMEHHOM
KOHTPOJHUPYIOIINX
dbopMax Ha rocy1apCTBEHHOM SI3bIKE DKk3amMeH
N MaTepUasoB IS
Poccuiickoit ®denepanny 1 THOCTPAHHOM(BIX )
JK3aMeHa
s3bIKe(ax)

2. Onucanue nokazameneii u Kpumepues OUCHUGAHUA Komnemem(uﬁ, OonucaHue uiKani
oueHueanuAn

OneHuBaeMble KOMIETEHIIMA NPEACTaBIEeHbl B paszaene «llepeueHp miIaHUpYEMBIX pe3yibTaTOB
o0ydeHHUs MO TUCLUIUIMHE, COOTHECEHHBIX C WHIMKATOpaMHU TOCTHKEHHS KOMIIETEHIIHi» paboueit
IIPOrpaMMbl TUCHUILIMHBL «IHOCTpaHHBIN S3BIK).

[Ipu onenuBanuu CcHOPMUPOBAHHOCTH KOMIETEHIIUHA IO IUCHUIUINHE «VHOCTpaHHBINA SI3BIK)
ucnoneiyetcs 100-6amnpHas mkana.

Kpurepuii Ouenka no Ounenka o
100-0ananHoOI TPaAULMOHHOM IIKaJIe
HIKaJje
CTyneHT 0CBOWII M3y4aeMblil MaTepHall 75-100 Omauyno

(OCHOBHOM U JOTMOTHUTENbHBIN), CACTEMHO
U TPAMOTHO M3JIaraeT ero, OCyIleCTBIsET
MOJTHOE U TIPABUIILHOE BBITIOTHEHUE
3aJJaHU} B COOTBETCTBUH C MHAUKATOPAMU
JIOCTIDKEHHST KOMIICTEHIIMI, ClIOCOOEH
OTBETUTH HA JIONOJHUTENIbHBIE BOIIPOCHI.

CryneHT ocBOMI U3y4aeMblil MaTepHall, 50-74 Xopowo
OCYILECTBIISICT BBIIIOJHEHNE 3a1aHUH B
COOTBETCTBUY C UHIUKATOPaMU
JOCTHXKEHUSI KOMIIETEHIHH ¢
HEMPUHIMITAATGHBIMYA OITHOKAMH.

CTyneHT AEMOHCTPUPYET OCBOEHUE TOJIBKO 25-49 Yooenemsopumenvro
OCHOBHOI'O MaTc€puajia, IMpu BBIITOJHCHUU
3aJJaHU} B COOTBETCTBUH C MHAUKATOPAMU
JOCTUXKCHUA KOMHGTGHL{I/Iﬁ A0IYCKacT
OTIENbHBIE OIIMOKHU, HE CIIOCOOEH
CUCTCMATU3UPOBATHL MAaTCpUaI U ACIIATh
BBIBO/JIBI.

CTyneHT He OCBOMJI OCHOBHOE COJEPKAHUE <25 Heyooenemeopumenvro
U3y4aeMoro mMarepuaia, 3aJJaHus B
COOTBCTCTBUHU C MHAHUKATOpaMU
JOCTH>KEHUS] KOMIIETEHLIUI HE BBINOJIHEHBI
HJIN BBIITOJIHCHBI HCBCPHO.




3. Tunogvie KOHmMpoOALHBIE 3A0AHUA UU UHBIE MAMEPUAIbL, HE0OX00UMble 0151 OUEHKU YPOBHSA
00CMUNCCHU KOMNEMEeHYUIL 8 COOMBENCMEUU C UHOUKAMOpaAMU

1.1 cemecmp. 300aHUSA HA CNOCOBHOCMb OCYWECmB19mb 0es08YH0 KOMMYHUKAYUIO 8 YCMHOU

U nucemeHHoli ¢popmax Ha 2ocydapcmeeHHOM f3bike Pocculickol ®edepayuu u UHOCMPAHHOM(bIX)
A3biKe(ax)

KomneteHuusa UHAMKaTOp AOCTUKEHUA KOMNETEHLUHN

YK-4 CnocobeH oCyLecTBAATb penosyto | YK-4.1 Wcnonb3yeT YyCTHYHO U NMUCbMEHHYIO GopMbl
KOMMYHMKaLMIO B YCTHOM W NUCbMeHHOW ¢opmax Ha | penosoi KOMMYHMKa LUK Ha pyccKom 7
rocynapcteeHHom s3blke Poccuiickon ®Pepepaumm U | MHOCTPAHHOM A3bIKAX

MHOCTpaHHOM(bIX) A3bIKe(ax) YK-4.2 BbinosnHAeT nepesos TEKCTOB c
MHOCTpaHHOro(-blX) Ha rocyAapCTBEHHbIA A3bIK U C
rocy4apCcTBEHHOro Ha MHOCTPaHHbIN(-ble) A3bIK(K)
YK-4.3 Ucnonb3yet COBpPEMEHHbIe
MHPOPMALMOHHO-KOMMYHUKATUBHbIE CpeacTBa B
pa3nnyHbIX chepax AeATeNbHOCTH




1. BBINOJHUTE MUCBMEHHBIN MEPEBOJI CACAYIOMUX NPEIOKEHHH U3 CepsI
JIEN0BOM KOMMYHUKAIMK C PYCCKOTO sA3blka Ha aHriauickuii (YK-4.2):

1. Pag ¢ Bamu no3HakoMuThes, I'-H bpayH.

2. Capurecs, noxanyncra.

3. HazoBute mue Bamy pamumnuto.

4. Bpl paboTaiin Koraa-imoo cekperapem?

5. Bbl MOXeTe NpUCTYNUTH K paboTe B CIEAYIOIUI TOHEIEIbHUK?

2.0nupasch Ha 3HaHUE OCOOCHHOCTEH MUCbMEHHOM J1e/I0BOM KOMMYHHUKALIMH,
BpIOepuTe Hauboee noaxoasuue no cmeicay ciosa (YK-4.1):

Importers and exporters do not use the same ... currency/ coins. When they
buy and sell ... things/ goods they change money from one currency to another.
There are two ways of doing this. First, the importer can ... pay/ invest in his own
currency and the exporter changes the money on the international currency market.
Second, the importer ... sells/ buys his own currency and ... purchases/ sells the
exporter’s. Then the importer pays. Usually banks buy and sell currency for their
clients.

3. Ucnonb3ys pecypesl cetn MHTEpHET, HalliuTe ONpeaesieHus ClaeayomuX
JEKCUYeCKUX equHUIl U3 ceprl aenoBoit kommyHukauuu (YK-4.3):

1. to hire

2. job seekers

3. interview

4. employer

5. references

4. BbINOJHUTE MMCbMEHHBIN NIEPEBOJT CIAEAYIOLIETO TEKCTa U3 chephl 1eT0BOM

KOMMYHHUKAIIMH C aHTJIMICKOTO si3bIka Ha pycckuit (YK-4.2):
GETTING A JOB

Getting a job is a very hard period in the life of most people. Companies
choose an employee from hundreds of candidates according to special rules, that’s
why there are special ‘typical’ factors, influencing employer’s choice. Among such
factors are: age, sex, experience, family background and marital status, personality
and references.

If you’re to go to an interview tomorrow, sleep well before it and don’t forget
your CV at home. Moreover, there are some recommendations, which can help

you, for example, to read an annual report, or the company newspaper to show



your understanding of the corporate strategy on the interview. What’s more, you
should choose a corresponding dress code for the interview.
Even such advice may help you make a good impression; some companies

don’t want to hire a man who follows every advice.

5. IlocTpoiiTe NMUCbMEHHOE MOHOJIOTMYECKOE BbICKa3bIBaHUE, (HOPMYIUPYs
Ballle OTHOILEHHUE K BOIPOCAM JAEJIOBOM KOMMYHHKAIlMU, PACCMATPUBAEMBIM B
tekcre (u3 m.4) (YK-4.1).

6. Onupasice Ha 3HaHHWE OCOOEHHOCTEH YCTHOH J/1e/IOBOM KOMMYHHKAIWH,

JOITOJIHUTC OUAJIOTHUYCCKOEC BBICKA3BIBAHUC Q)pa?,aMH, MOAXOJAIIMMHU 110 CMBICHy
(VK-4.1):

(Olga Bodrova is interviewed by Mr. Vlad Koshelev, the Personnel
Manager of Wood Export Company)

VKoo

O.B.: I read an advertisement of your firm in yesterday’s Morning Express.
You need a secretary, so I sent my application and now I'm here.

VKoo

O.B.: I'm sorry to say that I haven’t, but in spring I finished secondary school
with the speciality of secretarial work. So it means that theoretically I should know
something.

0O.B.: Oh, to a certain extent, yes. I know fairly well Spanish and English, a
little German and French.

0O.B.: Oh, I can continue my studies in French. I’'ll go to some evening

classes.

VK. oo

2.2 cemecmp. 3a0aHUA HO cNOCOBHOCMb OCcyuwecmesnsame 0es108yH0 KOMMYHUKAUUI 8 ycmHol
U nucemeHHoli popmax Ha 2ocydapcmeeHHOM A3bike Pocculickol ®edepayuu u UHOCMPAHHOM(bIX)
A3biKe(ax)

KomneteHuusa UHAnKaTOop AOCTUKEHUA KOMNETeHLUH

YK-4 CnocobeH OCYLLLECTBAATb nenosyto | YK-4.1 Ncnonb3yeT YyCTHYIO U MUCbMEHHYIO GOpmbl
KOMMYHMKaLMIO B YCTHOM W NUCbMeHHOW ¢opmax Ha | AeNoBOM  KOMMYHMKaLMK Ha  pyccKom M
rocyfapcTteeHHOM s3blke Poccuitickon depepaumn M | MHOCTPAHHOM A3bIKAX

MHOCTpPaHHOM(bIX) A3blKe(ax) YK-4.2 BbinosiHAeT nepesos, TEKCTOB o
MHOCTPAHHOrO(-bIX) Ha roOCYyAapCTBEHHbINA A3bIK U C
rocy4apCcTBEHHOro Ha MHOCTPaHHbIN(-ble) A3bIK(K)
YK-4.3 Ucnonb3yet COBpPEMEHHbIe
MHPOPMALMOHHO-KOMMYHUKATUBHbIE CpeacTBa B
pasMYHbIX chepax feaTeNbHOCTU




1. BbInmonHUTEe NMUCHBMEHHBIA NEPEBOJI CIEAYIOUIUX MPEIOKEHUN U3 chepsl
JIEJI0BOM KOMMYHHUKAIMK C PyCCKOTrO si3blka Ha anrnuiickuii (YK-4.2):

1. 51 xouy HaiiTu Apyry1o padory.

2. Jlxon CMuT BCTpevaeTcs ¢ KIMeHTaMH rociie obesa.
3. IIponaxu pacTyT Kax/bli IO

4. Korja HauMHaercs coBelianue?

5. MHOCTpaHI1bl 4aCTO NOJIb3YKOTCS HALLMMHU YCIIyTaMH.

2.0nupasich Ha 3HaHHE 0COOEHHOCTEH MUCbMEHHOM J1€J10BOM KOMMYHHKAIUH,
BbIOepuTe Hanboee noaxoasmue no cmeicay ciona (YK-4.1):

The four Ps are:

Product: deciding what to ... sell/ sail;

Price: deciding what prices to sell;

Place: deciding how it will be ... contributed/ distributed and where people
will buy it;

Promotion: deciding how the product will be ... reported/ supported with
advertising, special activities, etc.

A fifth P which is sometimes added is packaging: all the materials used to
protect and present a product before it is ... sold/ bought.

The four Ps are a useful summary of a marketing ... mix/use, the activities
that you have to combine successfully in order to ... buy/ sell.

To market a product is to make a plan based on this ... combination/
cooperation and put it into action. A marketer or marketer is someone who works
in this ... district/ area. (Marketer can also be used to describe an organization that
sells particular goods or services.)

3. Ucnonp3ys pecypebl cetu MHTEpHET, HaluTe ONpPEACIICHUs CIIECYOLINX
JEKCUYECKUX €AUHMIL U3 ceprl aem10Boi kKomMmyHuKaluu (YK-4.3):

1. event

2. profit

3. loss

4. to launch

5. success

4. BbINoJIHUTE NUCHMEHHBIN MIEPEBOJL CIAEAYIONIETO TEKCTa U3 chepsl J1eI0BOM
KOMMYHHUKAIIMH C aHIJIMHCKOTO si3bika Ha pycckuit (YK-4.2):

STORY OF SUCCESS

Conrad Asher is a businessman. When he was a boy he decided that he didn’t

want a job where he worked from 9am to 5pm every day. Conrad wanted



something more exciting. When he finished college in 1999, he worked as an event
organizer for 2 years. Then, in August of 2001, he launched his own company to
help organizations choose which sporting events to sponsor. The company made a
loss for the first few years, but last year, it made a good profit. Conrad likes to start
work early. He is usually at his desk at 7am. He often goes to sporting events in the
evenings. At the weekend, Conrad plays rugby and hockey and goes to watch
football matches. ‘I enjoy my free time, but I always enjoy getting back to work on

Monday morning.” Conrad says, ‘Sport is my work and my life; I’'m very lucky.’

5. IMoctpoiiTe MUCBMEHHOE MOHOJIOTMYECKOE BBICKAa3bIBaHHUE, (HOPMYIUPYS
Ballle OTHOILIEHHE K BOIPOCAM JEJIOBOH KOMMYHMKAaIMU, pacCMaTpUBacMbIM B
tekcte (u3 m4) (YK-4.1).

6. [TocTpoiiTe yCTHOE TMATIOTHYECKOE BHICKA3bIBAHME HA OJIHY U3 CIEAYIOMIHNX
TeM, UMEIOIIMX OTHOIIEeHHUE K cepe nenoBoil kommyHukaimu (YK-4.1):

Williams: Good morning, Mr. Starkov. How are you?

Starkov: ...

W.: OK. Have you got price-lists with you now?

S

W.: All right. Let’s get down to business then. What are you going to talk about
today?

S

W.: Right. And tomorrow we’ll be talking about packing and transportation. By the
way, Mr. Starkov, do you want to visit our exhibition which will be held the day
after tomorrow?

S

W.: T hope so.

4. ®aiin u/unu BT3 ¢ NOAHLIM KOMMAEKMOM OUEHOYHbIX Mamepuanos npuaazaemcs.





